HOW LATITUDE HELPED A WORLD LEADING
CRAFTS TECHNOLOGY PROVIDER

LAUNCH ACROSS EUROPE & GENERATE

AN INITIAL 300,000 PRE-ORDERS.







PROJECT RESULTS

® 300,000 UNIT PRESALES FROM TWOQ EXHIBITIONS



'FROM DIRECT MARKETING & CRM TO BROCHURE DESIGN A

CONVERSATION WITH A PHONE CALL TO LATITUDE!"




ND HIGH LEVEL CREATIVE, | WOULD START OFF EVERY




THE CLIENT

Xyron develops, manufactures and sells innovative
adhesive application, laminate application and image
transfer products designed to enhance and protect
ordinary printer output, digital images, photographs
and hand-generated items. They are a global organi-
sation based in the US with operations in numerous
countries such as Australia, Canada and the UK.

Their main markets are hobbyists, graphic designers,
small offices and children. Voted the fastest growing
company within their sector 3 years running they are
seen as an innovator within their marketplace.

THE PROJECT

Latitude was briefed to create a new UK product
brochure, give away hand-out mini brochures for two
pre-arranged exhibitions and to help write new copy
and descriptors for their products. This was to be done
within just two weeks and over an extremely busy
Christmas period.



THE SOLUTION

PHASE 1: Borchure design and exhibition
collateral.

Latitude was supplied images, text descriptors and
codes for all the 42 products Xyron were leading with
across the UK and Europe.

We set about designing and laying out the new
brochure to give us a good view of how many pages
would be required and providing us with a look and
feel for the marketing material at the same time.

Once the design was signed off Latitude reduced
most of the text supplied, shot new product images
and created illustrations for the brochures.

The end result was a 24 page product brochure and 3
four-fold brochures with tear strips along the base that
separated the products into three categories.

PHASE 2:

Whilst we were designing the brochures the client
mentioned that they were going to be giving away over
1000 X-shaped Sticker Machines to visitors at the
shows. Having attended many trade shows we
thought that we could potentially, at very little cost,
create a process that would generate a lot more
marketing uptake, recall and buzz at the show.

In light of this we devised a competition called ‘The
Hunt for the Golden X'. Xyron produced 2 Gold, 5
Silver and 10 Bronze X sticker-makers which were to
be packaged in gold boxes that we designed.

The idea was that a show visitor would provide their
business card or contact details in return for a golden
box. If the box contained a nomal coloured sticker
machine they would be able to keep it and walk away
with a free gift, which at the same time doubled up as
a marketing piece. If they found a bronze, silver or gold
coloured X they had won a much bigger, more profes-
sional laminating machine.

The competition not only created a better reason
for visitors to attend the stand where Xyron repre-
sentatives could deliver their sales pitch, but it also
meant that whoever won the machines would have
to buy laminate refills when they ran out and would
of course become long term customers.

Latitude also designed a card-drop which could be
left at eating areas or could be given away around
the exhibition to promote the idea and push people
to the stand.

The concept was so well received when Xyron
tested it in Frankfurt that they repeated the idea in
Edinburgh again to great uptake and interest from
the delegates.

The results were 300,000 pre-orders by WHSmith,
ELC, Sainsburys, Mothercare and Toys-R-Us to
mention a few.
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IF YOU WOULD LIKE MORE INFORMATION ON THIS CASE STUDY OR
IF YOU HAVE A PARTICULAR ISSUE THAT YOU'D LIKE TO DISCUSS,
PLEASE CONTACT US ON:

T:+44(0)20 33 56 96 56
E: ENQUIRIES@LATITUDESOLUTIONS.CO.UK

271 REGENT ST
LONDON
W1B 2ES

solutions

building business. creating brands




