HOW LATITUDE HELPED A

CLEAN ENERGY COMPANY GENERATE
OVER £6 MILLION FOR THE UK
FARMING COMMUNITY




LIDOS

= NERGY

CLEANER ENERGY SOLUTIONS




PROJECT RESULTS

(FROM A SINGLE EXHIBITION)

® 64 ENQUIRIES
e 10 OF WHICH ARE CURRENTLY IN THE PROJECT DEVELOPMENT PIPELINE, INCLUD-
ING A POTENTIAL WIND FARM, WHICH COMBINED WILL GENERATE OVER 15 MEGA-

WATTS OF ELECTRICITY EVERY YEAR AND WILL RAISE OVER £6 MILLION FOR
BRITISH FARMERS



"HAVING WORKED WITH MARKETING COMPANIES BEFORE | WAS QUITE SK
QUALITY OF THE IDEAS FROM LATITUDE. EQUALLY | WAS HAPPY WITH THE (
AS LITTLE AS POSSIBLE (SOMETHING | AM UNFAMILIAR WITH, WITH MAR¥

CREATED WERE HIGHLY IMPACTFUL AND FUN — WHICH DREW PEQPLE O
BUILD ON THIS AND EXPLORE THE POTENTIAL OF THE FARMERS’ SITES FOF
FORWARD TO WORKING WITH LATITUDE IN THE FUTURE.”




PTICAL ABOUT WHAT TO EXPECT, HOWEVER | WAS DELIGHTED WITH THE
LEAR WAY THEY WORKED AND HOW THEY SEEMED TO WANT US TO SPEND
ETING COMPANIES) TO GET THE RESULTS WE WISHED FOR. THE VISUALS

TO OUR STAND AND PROVIDED A TALKING POINT. IT WAS THEN EASY TO
} WIND ENERGY. THE RESULTS SPEAK FOR THEMSELVES AND WE LOOK




THE CLIENT

Livos are a fast growing clean energy solutions
company based in the UK. Their goal is to be the UK'’s
leading supplier of renewable wind energy in the
500kW single turbine segment. They have attracted a
team of highly skilled technical professionals, who
specialise in small-scale onshore wind turbine
developments in the UK.

THE PROJECT

Latitude was briefed to create a stand-out campaign
for Livos Energy that would attract a lot of interest at
the Anglesey Agricultural show. The aim was to attract
as many farmers to their stand as possible who might
be interested in having a wind turbine installed on their
land.



THE SOLUTION

Latitude started by creating 10 different concepts and
approaching the argument from multiple directions.
All ten solutions had different budget implications and
the final route that was chosen involved a relatively
simple but highly visual solution that could be
executed quickly and wouldn't take up the majority of
the overall budget.

The final visuals aimed to educate farmers about the
financial rewards of wind turbines in a way with which
they were familiar. They simply showed the amount of
animals that they would have to keep on 9 square
meters of land to generate the equivalent (£30,000
profit per year) to having a single wind turbine on their
land.

We created a poster, pull up banner and fold-out
brochure allong with a free standing banner wrap that
was placed in the centre of the stand to highlight just
how small a 9 sq meter amount of land really was.

The designs rellay stood out, got people talking and
had a massive impact at the show, drawing a lot of
favourable comments and more importantly, the
enquiries required to make the show a commercial
success for Livos.




PULL UP BANNER






IF YOU WOULD LIKE MORE INFORMATION ON THIS CASE STUDY OR
IF YOU HAVE A PARTICULAR ISSUE THAT YOU'D LIKE TO DISCUSS,
PLEASE CONTACT US ON:

T:+44(0)20 33 56 96 56
E: ENQUIRIES@LATITUDESOLUTIONS.CO.UK

271 REGENT ST
LONDON
W1B 2ES

solutions

building business. creating brands




